








Brand Messaging Hierarchy

Brand Promise
Key Benefit

Unique Selling
Proposition

Differentiator

Overall Message

At Adam's Rib, we offer a warm and inviting atmosphere where you're more than family.

We serve up a variety of affordable home-style comfort food that warms the heart and soul, with friendly
and attentive service that makes every visit feel special.

Our menu boasts a diverse range of options, from our signature prime rib to fresh seafood and vegetarian
dishes, ensuring there's something for everyone. Plus, our affordable prices mean your family can enjoy a
great meal without breaking the bank.

Our inviting ambiance, complete with cozy seating and charming decor that is accented in tradition, creates
an unforgettable dining experience that keeps our patrons coming.

At Adam's Rib, we're proud of our 50-year tradition of serving up delicious, home-style comfort food in a
warm and inviting atmosphere where you're more than family. Our menu features classic American dishes
at affordable prices, with a diverse range of options to suit every taste. Now, we're excited to introduce new
dishes and flavors that reflect a fresh new phase for Adam's Rib that your whole family can enjoy.

With our inviting ambiance, commitment to quality ingredients, and friendly service, we strive to make
every visit a special one, whether you're coming for date night or a casual night out with the kiddos.
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Tone of Voice

Based on the messaging hierarchy drafted, the tone of voice for Adam's Rib is warm,
inviting, and approachable. It conveys a sense of tradition and history, while also embracing
new changes and exciting developments. The messaging is friendly and welcoming,
emphasizing the importance of the customer experience and creating a sense of community.
The tone is confident but not arrogant, focusing on the quality of the food and service
without being pushy or aggressive. Overall, the tone of voice for Adam's Rib is one that is
designed to make customers feel comfortable, welcome, and appreciated.

Warm
Inviting

Approachable
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Key Vocabulary Words

Key vocabulary words serve as the words that should and should not be used during marketing or
promotion. [t is critical to adhere to the “DO” and “DO NOT” words to maintain brand cohesion.

"DO" Words "DO NOT" Words

Family Upscale
Comfort Grand

Inviting Magnificent
Tradition Show-stopping
Quality Exclusive
Warm Gourmet
Delicious Lavish

Friendly Opulent
Community Prestigious
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